
bold flavors
and big smiles
for 25 years

Franchise Ownership Brochure

bringing



elements ofelements of
successsuccess
Our practical approach to technology-driven restaurant
operations puts you in control.

Flexible Footprint

Experts at
converting
second
generation
spaces.

Prototype ranges
from 1,800 to
2,600 square feet.

Drive-thru
Option.

Value-engineered
build out.

Pioneer &
Leader in Fast-
Casual
Mexican. 

25 year history
of growth,
innovation and
success.

Airport
presence at
CLT since 2008.

ROI Driven Digital
Marketing.

Every $1 in spend
generates $8 in
sales.

10,000 loyalty
guests per location.

Loyalty guests
spend 12% more
and visit 15% more
frequently.

In-house marketing
agency.

21% of system
sales

Catering
Innovation &
Leadership
In-house catering
call center.

Consistent same-
store catering
sales growth
Established
systems to drive
catering sales
growth. 

Technology
Leader

Unified
technology stack
integrating third-
party, POS and
kitchen displays.

AI recruiting
tools. 

One-Tap loyalty
enrollment via
Apple Pay.

"This popular Mexican
restaurant is home to one of
the most unified tech stacks in
the industry," 

Savneet Singh
CEO of PAR Technologies



With 70 locations across 15 states, Salsarita’s operates
in both traditional and non-traditional formats, from
1,800 sq. ft. endcaps to high-traffic airports, campuses,
and transit hubs. Many multi-unit operators choose
Salsarita’s to diversify their holdings, with flexible real
estate options that fit a variety of spaces.

WhyWhy
Salsarita’s?Salsarita’s?

Looking to expand your restaurant portfolio with a
concept that combines fresh, fast, and flexible Mexican
cuisine with a strong support system? Salsarita’s Fresh
Mexican Grill has been delivering bold flavors and
operational efficiency for 25 years—a proven brand
ready for growth.



what setswhat sets
Salsarita’s apartSalsarita’s apart

3 omni channel

technology

A unified system supporting in-store,
drive-thru, curbside, app, third-party,
and catering for operational efficiency.

A robust loyalty program
where one in four guests is

a member, leading to
increased frequency and

spend.

4 In-house digital marketing
drives awareness and guest
traffic through tailored
campaigns.

target marketing

support

operational

simplicity

1
catering expertise

A strong, established catering
program integrated with

online ordering, contributing
a significant share of sales in

many locations.

2engaged customer

base
5

A streamlined model with
efficient equipment
layouts, centralized
tech, and scalable
processes.



By the NumbersBy the Numbers
AUV of top 1/3 of

traditional locations

Middle 1/3 is $1,115,782

$1,904,787

AUV for the top 1/3 of
traditional restaurants has 

Overall AUV has grown 14% in that time period

grown 22%
since 2018

55% OF franchisees own
multiple salsarita’s

91% OF OUR FRANCHISEES ARE
MULTI-UNIT OPERATORS

2/3 OF OUR FRANCHISE OWNERS
ARE MULTI-CONCEPT

OPERATORS

nearly 1 in 4 guests is a
Salsarita’s loyalty member 



Real Estate  
Highly Adaptive design and layout in
as little as 1,800 Square Feet. 

Extensive experience in 2nd
generation conversions.

Prominent End-cap, drive-
thru with patio preferred11

22

33

44

55

1,800- 2,400 square feet

10-MI Total Pop. - 150K

10-MI hh income >$90k

daily traffic count: >8k



Salsarita’s is an established brand
with a strong foundation and room
for expansion. If you're looking for a
growth-oriented concept with proven
systems and a flexible footprint, let’s
discuss bringing Salsarita’s to your
market.

nextnext
stepssteps




